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Committed to upholding the quality of tourism services, the HKTB
actively promotes the “Quality and Honest Hong Kong” (Q&H) tours,
which are characterised by no forced shopping, no self-paid programmes
and no additional surcharge. The HKTB aims to encourage visitors to
select quality tourism products when they visit Hong Kong.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXPERIENCE OF QUALITY SERVICE

During the year, the coverage of the Q&H
tours programme was extended from |8
to 27 cities in Mainland China.

To enhance awareness of the Q&H tours,
the HKTB worked with the CNTA to
launch promotions in Beijing. It also set up
new counters in Huanggang, Shenzhen in
collaboration with the Shenzhen Municipal
Bureau of Culture, Sports and Tourism.

Hong Kong-born cartoon character McDull
was made the ambassador of Q&H tours.

In partnership with Mainland online travel
portals and telecommunications companies,
the HKTB respectively set up online
counters and | |4 hotlines to provide timely
information on Q&H tours.
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The open-plan Visitor Centre at Hong Kong International Airport draws
visitors and staff even closer:

iPad is used to provide visitors with information quickly and accurately. — — \52.""“"":"-""}'--:

Staff at the Visitor Centres greet visitors in the smart, stylish new uniform.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXPERIENCE OF QUALITY SERVICE
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Service Quality Platform Moves
Ever Higher

The HKTB stays active in enhancing the image of
Hong Kong as a city of quality tourism services,
rolling out a new service model to strengthen its
visitor information services. The HKTB Visitor
Centre at Hong Kong International Airport has
already taken on a new look, so that visitors can
experience the hospitality of Hong Kong once they
step in the city.
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