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STRATEGIC FOCUS // TAPPING INTO UNLIMITED POSSIBILITIES FOR MICE AND CRUISE BUSINESS

MEHK organised activities of various kinds,
including overseas trade shows, trade
luncheon and seminars. In developing the
meetings and incentive travel segment,
MEHK regularly arranges familiarisation
tours for overseas partners to experience
Hong Kong's appeal and explore business
opportunities with their counterparts in
Hong Kong. These activities helped the
Hong Kong travel trade reach out to nearly
20,000 buyers worldwide in 2010.

MEHKFER A% R LR ZIBES) - B1F
BINERRES « £RTE - LUETR
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HEFAEAK  FEEZEH - 720104 -
A ERFRELESERI_—_ 84
R R 305 2 e e o

THE BLACK BOOK

A MICE Guide for Hong Kong

Spa's [op Actsevers Thrilles by

‘Exotic” Hong Kong

Uubtuml Experience

Reinforcing Hong Kong’s o
. ighlights of Hong Kong's
MICE Branding e 1 201

The HKTB’s Meetings and Exhibitions Hong Kong (MEHK) + Overnight MICE visitor
office continuously strives to promote Hong Kong globally as arrivals: 1.43 million (+22.8%)
a leading destination for meetings, incentives, conventions

and exhibitions (MICE), leveraging on the well-established . P:;zc;;ita rendEREEREE
marketing platform “Hong Kong — Converging Possibilities”. (+22.3%)

To enhance Hong Kong’s status as a premier MICE
destination, MEHK publicised Hong Kong’s distinctive MICE 2 T
offerings and outstanding track record in different markets. . BRERREAN 1435 &
By publishing The Black Book: A MICE Guide for Hong 1122.8%

Kong and different success stories, the MEHK elaborates the
extensive array of offerings in Hong Kong and showcases the « A¥PH®E 84758 0 LH
city’s strengths in the MICE business. 22.3%

1:|; 4= -

HONG KONG TOURISM BOARD ANNUAL REPORT 2010/ |



RIS/ AIRER HHSRBMIRE

[ {

Bidding for Large-scale Conventions

For the convention segment, the HKTB focused its promotion
in six sectors, namely medical science, science, social science,
computer science, engineering and sports-leisure-culture.

At the same time, MEHK actively engaged local professional
associations to bid for industry events, such as by organising
the Association Forum for the Medical Industry.

MEHK also strengthened Hong Kong’s presence and image
as an ideal destination for conferences at industry events '
organised by international convention associations. With

the concerted efforts of different partners, several important
conventions have been scheduled to take place in Hong Kong
in the coming years. These include the FDI Annual World
Dental Congress 2012, which is going to bring around 12,000
participants, and JCI Asia-Pacific Conference with an expected
attendance of 5,000.
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Some of the major conventions held in Hong o NI ' 1 2 I A

Kong during the year were: ? ' > = =3 = 21|0) ' ) ' nua ' QJ ‘

* International College of :
Neuropsychopharmacology Congress 2010 > o = C ;%: 9 ﬁ 1 B

» Congress of Asia Pacific League of . " "
Associations for Rheumatology . - . '

 Asia Financial Forum
* APRICOT-APAN 201 |

FR - BEBRBSEARGSE  BIE

* 2010 BIFR BG4 ERAB A B3R (@ it 57

= — 4
-EKH@FEEQ?H@% * g . :
- TS RERE , ' " = . = ,q,.t

* APRICOT-APAN 201 |

HONG KONG TOURISM BOARD ANNUAL REPORT 2010/ | 55



RS/ BIRER HSRIBMIRE

56

Promoting Hong Kong
through Major Industry
Platforms

In 2010-11, MEHK attended the CEO
Summit of the Society of Independent
Show Organisers in the USA and Global
Event Summit in the UK, promoting
Hong Kong as a trade fair capital in Asia
to over 200 exhibition organisers.

Apart from these, MEHK also took part
in other overseas industry activities
jointly with the Hong Kong Trade
Development Council and the Hong
Kong Exhibition and Convention
Industry Association, with an aim to
attract more MICE visitors to trade fairs
held in Hong Kong.

-
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Events that have taken root
in Hong Kong in recent
years include:

» CARTES in Asia
* Retail Asia Expo
* Asian Seafood Exposition

* Asian Aerospace
International Expo and
Congress
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Growing Cruise Demand

The HKTB put much effort in stimulating market demand in the
Mainland. In southern and eastern China, it launched advertising
campaign with the travel trade. Joining hands with the China National
Tourism Administration, it organised for the very first time the
“Cruising to New Horizons” seminar, which was attended by over 120
representatives from provincial tourism administrations, travel agencies
and media.

In 2010, the Asian cruise industry experienced rapid growth. The
number of ship calls to Hong Kong jumped up by 28% year-on-year to
120, whereas international passenger throughput increased by 9% to
660,291. Mainland China, Hong Kong’s key source market, contributed
66% of the total throughput.
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gagement with cruise executives

e v o BRI E PR M o BRSO - B
e3sixty and Cruise Shipping W FAEHE o e e o th B RS > BB B iR SR &
Miami, to promote Hong Kong [ SEAL SRR BT R AR s R | > A 120 B N A TH IR E B ~ iRAT
as a cruise destination. FACFE R It R o

Hong Kong received the maiden

calls of various large cruise g YN TR SE RS R AR B > 2010 4FF7HE ) TR AL 120 AEIK @Zﬁﬁ
liners during the year, such as —AERE MW /N 5 B PR R R 2 660,291 AR > EFH9% »
Costa Romantica, Le Diamant, AR T By A R R A HE > 45 66% o

Seabourn Sojourn, Queen Eliza-
beth and Silver Spirit.

{ The HKTB allso intgnsiﬂed en- TE%&B%E ﬁ_:l‘ El TE'%

IR REB A IMNEFEE) -
{3l ZA Cruise3sixty 1880w 2 B
WIBE - A B
N BB EIHEMD °

FNE LM ARR TR H X
EIFFES - B1F ¢ Costa
Romantica, Le Diamant,
Seabourn Sojourn, (F#I35 H 2
JE 5% X Silver Spirit °
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