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Accelerating
Development of
Emerging Markets

Capitalising on the economic growth
in India, Russia and the Middle

East, as well as the expanded flight
capacity between these markets and
Hong Kong, the HKTB increased its
investment and intensified promotions
in these three emerging markets.

In India, the HKTB organised a
“Festive Hong Kong Week” consumer
road show in New Delhi to raise
awareness of Hong Kong among
Indian consumers. It also invited the
Hong Kong trade on travel missions to
major Indian cities, during which they
established networks with their Indian
counterparts.
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STRATEGIC FOCUS // CREATING UNLIMITED OPPORTUNITIES THROUGH PARTNERSHIP
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In Russia, the HKTB invited the Chief Executive and other government
officials to its “Festive Hong Kong Week' promotion. Its other market-
building efforts included participating in trade shows in the country
and organising travel missions, which served to drive arrivals as well as
create business opportunities for the Hong Kong travel trade.

In the Middle East, the HKTB took part in trade events to maximise
Hong Kong's exposure in the market.
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Promotions

Key initiatives in 2010-1 | included:

* A mega consumer promotion in South Korea to publicise Hong Kong Halloween Treats and the
Wine & Dine Festival. Hong Kong chefs were invited to create Hong Kong culinary delights for
Korean consumers at the event.

» "“Contract Hong Kong" events to foster partnership and business opportunities between Hong Kong
and overseas trade partners.
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