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A Wealth of Festivals!

Using “Festive Hong Kong 2010” as its annual
marketing theme, the HKTB brought to the
forefront Hong Kong’s wide array of festivals
and cultural celebrations that are unique in not
just Asia but also the world, inspiring global
visitors to experience the vibrant living culture
of Hong Kong.

“Festive Hong Kong 2010” included six
promotional windows, namely Cultural
Celebrations, Summer Spectacular, Halloween
Treats, Wine & Dine Month, WinterFest and
Chinese New Year. Each featured an HKTB
mega event or key promotion built around local
traditional festivals or cultural celebrations.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG CULTURAL CELEBRATIONS
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The first promotional window of
“Festive Hong Kong 2010” was
“Hong Kong Cultural Celebrations”, S —
under which the HKTB bundled -
four traditional Chinese festivals in

May, namely the Cheung Chau Bun

Festival, as well as the birthdays of Tin

Hau, Lord Buddha and Tam Kung to

encourage visitors to experience the

colourful traditions and culture of

Hong Kong.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG SUMMER SPECTACULAR

“Hong Kong Summer
Spectacular” received
phenomenal support from
attractions and the retail,
catering and exhibition
sectors, which offered visi-
tors free gifts and shopping
discounts, and free tickets
to various consumer fairs,
including the Hong Kong
Book Fair and the Food
Expo. In addition, the HKTB
was supported by Visa in a
series of activities to stimu-
late visitors' spending.

The HKTB also actively
promoted the second
staging of the “Summer
Pop — Live in Hong Kong”
concert, which featured
such pop icons as the Big
Four, Grasshopper, Joey Yung
and Ekin Cheng.
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Returning to the spectacularVictoria
Harbour, the Sa Sa 2010 Hong Kong
International Dragon Boat Races not just
attracted paddlers from all around the
world, but also gave visitors extra reasons
to visit Hong Kong during the summer.

Altogether |91 teams from |2 coun-
tries and regions participated in the
races, almost double the number in
the previous year
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Some of the special races at the Hong Kong International
Dragon Boat Races included:
* Bathtub races

* The 3D-Gold Jewellery Media Cup Race, which was
joined by Hong Kong and overseas media, as well as the
star-studded Super Junior cast from South Korea.

* Races of large dragon boats with 50 paddlers each
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The Dragon Boat Fun Plaza right next to the San Miguel Beer Garden showcased a life-size
dragon boat (which carried the Olympic torch in 2008). There were also stalls and exhibits
to tell visitors stories of dragon boat racing from around the world.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG DRAGON BOAT CARNIVAL

At the UC Centenary Garden in Tsim Sha Tsui East, the San Miguel Beer
Garden was set up to generate a party atmosphere. It featured:

* Chilled beer and local snacks
Performances by singers, DJs and bands
Mr and Miss Dragon Boat and beer~drinking competitions
Game booths

Snowing effect at regular intervals
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“Hong Kong Halloween Treats” in September
and October, which targeted the young segment
in the short-haul markets, was put together to
highlight activities by attractions, shopping malls
and food districts. Simultaneously, the HKTB
worked with its trade partners in these targeted
markets to devise Halloween-themed packages to
Hong Kong.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG HALLOWEEN TREATS
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The “Wine & Dine Festival” gave new
sensations to taste buds. Premium

wines were showcased at the brand
new “Grand Tasting Pavilion”, while the
first-ever “Sunset Tasting with Wine
Collectors” event allowed participants
to taste three bottles of vintage wine,
respectively donated by HKTB Chairman
Mr James Tien, HKTB Board Member Mr
Peter Lam and the Cazes family, owner
of Lynch Bages (arranged by Bordeaux
Chamber of Commerce and Industry).
In another corner, Michelin-starred chefs
from Hong Kong and France gave live
demonstration on creating their sig-
nature dishes paired with wine at the
“Kitchen Session with Master Chefs".

The main stage was graced by leading
musicians, including Laura Fygi, Hanjin
Tan, Eugene Pao, jazz band Renfrew
Group, the Hong Kong Baptist University
Symphony Orchestra, as well as local
pop icons lvana Wong and William So.

\Velaia

The new “Hong Kong Wine & Dine Month” turned November into a month of non-stop
wining and dining. The anchor event was the “Wine & Dine Festival’, which was staged for
the second time at the West Kowloon Waterfront Promenade. Compared to the inaugural
edition, the four-day festival presented by American Express International, Inc. occupied 40%
more space to accommodate over 230 wine and food booths, 50% more than 2009. In the
company of the spectacular Victoria Harbour, the participants had the opportunity to taste a
wide selection of wines from 16 countries and over 100 Chinese and Western dishes.



STRATEGIC FO( OFFERING UNLIMITED EXCITEMENT // HONG KONG WINE & DINE MONTH
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STRATEGIC FC OFFERING UNLIMITED EXCITEMENT // HONG KONG WINE & DINE MONTH

During the “Hong Kong Wine & Dine Month", gastronomic celebrations were served in
different food districts, including street carnivals in Lan Kwai Fong and SoHo Central, and a
seafood carnival in Sai Kung, as well as the Hong Kong International Wine and Spirits Fair
organised by the Hong Kong Trade Development Council.

The “Best of the Best Culinary Awards” was organised again to tie in with the culinary
events, with support from Hong Kong and China Gas Company Limited. Featuring two
categories, namely chicken and seafood, the cooking contest also gave the HKTB the oppor-
tunity to select elite chefs to take part in the Hong Kong Wine & Dine Festival, where they
helped promote Hong Kong's dining excellence to visitors and the media.
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Promotional highlights of “Great Outdoors Hong Kong!”
* Hong Kong National Geopark
* Various hiking trails, including The Peak Circle Walk and Dragon’s Back on

Hong Kong Island, trails on Cheung Chau, Lamma Island and Peng Chau,
and the Maclehose Trail — the longest hiking trail in Hong Kong.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // GREAT OUTDOORS HONG KONG
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For the second year, the HKTB used “Great Outdoors Hong
Kong!” as the platform for promoting green tourism in the city
to visitors during the favourable hiking season between October
and March.

For five straight Sundays in November, the HKTB arranged
guided tours by hiking experts to take participants through
different sections of MacLehose Trail. It also launched various
promotions in specific visitor source markets. For instance,
teaming up with media and hiking organisations in Mainland
China, hiking trips were organised for Mainland visitors, while
Hong Kong itineraries featuring hiking activities were rolled out
in Japan, South Korea and Taiwan through collaboration with
the travel trade in the respective markets.
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During the peak winter season, the HKTB spread
Hong Kong’s festive atmosphere worldwide with
“Hong Kong WinterFest” and “Hong Kong New
Year Countdown Celebrations”, highlighting

the Christmas ambience, glittering lighting and
renowned countdown celebrations through
creative promotions.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG WINTERFEST

The centrepiece of the ninth “Hong Kong WinterFest” was the city's tallest outdoor
crystal Christmas tree in Central’'s Statue Square. This 30-metre-tall Christmas tree
was made from rhombus-shaped mirrors in silver and gold, and embellished with
over 20 million pieces of crystal.

In the fourth New Year Countdown Celebrations, Sun Hung Kai Properties Limited
and Henderson Land Development Company Limited showed their support again
by sponsoring the entire cost of the pyrotechnic display, which featured brand new
pyrotechnic effects. In the last |0 seconds preceding 201 |, pyrotechnics carrying
the patterns of numbers [0 to | were launched one by one atop Two ifc and nine
selected buildings on Hong Kong Island, followed by a fourminute choreographed
musical pyrotechnical show with stunning visual effects.
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Hong Kong’s Chinese New Year
celebrations were among the 10 Best
Events of the Year selected by Forbes.com.
One of the highlights was the “Cathay
Pacific International Chinese New Year
Night Parade”, which was staged for the
16th year in 2011. Carrying the theme
“World City. World Party’, it kick-started
the HKTB’s promotions for 2011-12.

The parade gathered an ensemble of floats
and performing troupes from all over
the world, which provided breathtaking

| entertainment along the parade route. The
event threw light on Hong Kong’s image
as an international cosmopolitan
and enabled visitors and local
residents to spend a special
Chinese New
Year night.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG CHINESE NEW YEAR CELEBRATIONS
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Apart from the Chinese New Year
Night Parade on the first day of

the Lunar New Year, the HKTB
promoted other events and activities
to encourage visitors to immerse
themselves in the festivities. These
included the first-ever “Hong Kong
Well-wishing Festival” supported by
the Mega Events Fund, during which
several of the floats and international
performing troupes from the night
parade made an appearance.
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STRATEGIC FOCUS // OFFERING UNLIMITED EXCITEMENT // HONG KONG CHINESE NEW YEAR CELEBRATIONS AND THIRD-PARTY EVENTS
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