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As we moved into the year with
renewed optimism, we introduced
a brand new tactical campaign
“Festive Hong Kong Year" to
show to the world the unlimited
excitement in Hong Kong.

Highlighting our year-round
celebrations of traditional Chinese
and Western festivals and our
unique, colourful living culture,

the campaign gave visitors new,
tempting reasons to visit our city.
And what better time to launch
the campaign than the International
Chinese New Year Night Parade,

Unlimiied
Exciiement!
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Events in the World.

To give visitors some of the world's
most unique and fascinating
experiences, we divided the

year into six major promotional
windows, each featuring different
cultural celebrations of our city.

The highlight of the year was a
brand new Dragon Boat Carnival
in July 2010, when we brought
the Hong Kong International
Dragon Boat Races back to the
Tsim Sha Tsui East waterfront
with the Hong Kong Dragon Boat
Association. Altogether more than




190 teams from |2 countries

and regions paddled in Victoria
Harbour amidst rolls of drums and
roaring cheer.

To add to the splashing fun, we
staged a carnival ashore at the
UC Centenary Garden, serving
participants with live music, food
and beer, as well as a dragon boat
plaza with games and colourful
displays.

Another major event during the
year was the second staging of

the Hong Kong Wine and Dine
Festival at the West Kowloon
Waterfront Promenade. Not only
did we extend it into a four-day
event, but we also made it bigger
by expanding the size of the venue
by 40% to accommodate an extra
50% or some 230 wine and food
booths, as well as a number of

new elements and programmes,
such as a Grand Tasting Pavilion for
sampling fine wines. And to further
whet visitors’ appetites, we turned
the entire November into a Wine
and Dine Month, pouring out a
series of culinary events across four
weekends.
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As we moved

into the year with
renewed optimism,
we introduced a
brand new tactical
campaign “‘Festive
Hong Kong Year to
show to the world the
unlimited excitement
in Hong Kong.
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To communicate all these exciting
happenings to global consumers,
we intensified our digital
marketing efforts in 2010, utilising
new channels and platforms

for reaching out to global
travellers. With our powerful
DiscoverHongKong.com website
as the backbone, we made the
most of online and social media
platforms to engage and connect
with consumers. For example, we
invited celebrity bloggers in the
region to come and experience
Hong Kong, so that they can share
with fans their amazing adventures
in the city. We also devised a
number of interesting mobile apps,
riding on the prevalence of smart
phones. These apps provided
visitors with useful and convenient
tools for exploring the city, adding
value to their travel experience.

The “Festive Hong Kong Year"
campaign offered us new
opportunities to raise media
interest in Hong Kong. Leveraging
on collaboration with international
media, especially the influential
broadcasters, we were able to
generate TV, print and online
coverage worth HK$4.2 billion in
advertising value equivalent. We
also held high-profile PR events in
different markets, including a large-
scale cosplay promotion in co-
operation with Animax to publicise
the Halloween Treats and exciting

experiences of Hong Kong in
Southeast Asia.

Another major area of our
collaboration was multi-destination
travel. Joining hands with six Mainland
cities, namely Beijing, Guangxi,
Hainan, Xi'an, Yunnan, as well as
Shanghai — where the World Expo
was hosted in 2010 — we promoted
the unlimited combinations and

experiences that Hong Kong can
offer together with these Mainland
cities. In the Pearl River Delta, we
devised and publicised new themed
excursion itineraries with Macau




to include Hong Kong in their
itineraries, paving the way for the
commissioning of the new terminal
by 2013.

[ am immensely thankful to the
Hong Kong Government and our

Board for their guidance and advice,

as we devised and implemented
all these initiatives in the past year.
[ am also grateful to our trade
partners in the travel, hospitality,
retail, dining and other sectors for
their longstanding staunch support.
Last but certainly not the least, my
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