Promoting Hong Kong as
a “Must-Visit” Hub for
Multi-Destination Travel
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The eyes of the world were firmly fixed on China before, during and
after the Beijing Olympics. Interest in all things Chinese was at fever
pitch and many people around the world “discovered” China for the
first time. As a result, the HKTB capitalised on this global interest in
the Mainland to strengthen Hong Kong’s gateway position and
promote the city’s unique blend of Eastern and Western cultures.
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In 2008/09, the HKTB joined forces with selected
Mainland cities to promote multi-destination
itineraries. Specifically, the HKTB drew on the
diverse tourism resources in the Pan-Pearl River
Delta (Pan-PRD) region to promote Hong Kong as the
hub for touring the region, and as a “must-visit”
gateway on any China itinerary.

Focus on short-haul markets
Partnering with Macau

To foster closer collaboration and to integrate
marketing efforts for multi-destination promotion,
the HKTB for the very first time brought together its
overseas marketing representatives and their Macau
counterparts. In June 2008, the HKTB and the Macau
Government Tourist Office (MGTO) held in Macau
a meeting that gathered together representatives
from their respective worldwide offices. Both sides
exchanged views and experiences on the Mainland
travel market and overseas promotion. In the process,
they made plans to further utilise the tourism
resources of both cities to organise joint promotions
that target different source markets.
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1 The HKTB partners with the MGTO to
promote multi-destination itineraries.
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Through co-operation with the MGTO and other
trade partners, the HKTB tested the concept of
cross-selling Hong Kong and Macau through a
programme called “A Day in Two Cities” The
programme encouraged short-haul travellers to visit
the two cities in one trip, with particular emphasis on
those arriving in Macau so that they could make side
visits to Hong Kong. The concept proved to be highly
viable. In 2009, the programme may be further
extended to cover Shenzhen and Guangzhou, targeting
visitors from Southeast Asia.

Cooperating with Shenzhen and
Guangdong Province

The HKTB stepped up cooperation with Shenzhen
on promoting multi-destination itineraries in both
overseas markets and in various Mainland cities. In
June 2008, Shenzhen Tourism Bureau and the HKTB
jointly organised a seminar to promote a dual-
destination itinerary for the travel trade in Taiyuan,
Shanxi Province. In October 2008, Shenzhen Tourism
Bureau and the HKTB joined hands to promote a
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dual-destination itinerary for the travel trade in
Singapore and Malaysia.

Through the Guangdong, Hong Kong & Macau
Tourism Marketing Organisation, multi-destination
itineraries were promoted via joint participation in
trade shows and seminars in the region. In June
and November 2008, joint booths were set up at the
International Travel Expo and Guangdong
International Tourism & Culture Festival respectively,
and a joint seminar was held in Tokyo in September
2008.

Targeting long-haul markets

Hong Kong’s unique living culture has a special
attraction for many long-haul visitors. During the
year, the HKTB highlighted the city’s distinctive local
lifestyle and promoted Hong Kong as the gateway
to Mainland China.

In particular, the HKTB leveraged “Asia Now” -
the long established marketing programme of Asian
national tourism organisations in North America -
to promote multi-destination packages.
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1 “ADay in Two Cities”: Cross-selling
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to stimulate travel to Hong Kong
and Macau.
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Hong Kong, Macau and
Guangdong share a booth at
International Travel Expo.
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The HKTB, Cathay Pacific Airways
and China National Tourist Office

host a familiarisation tour to Bejjing

and Hong Kong for a Canadian
travel trade delegation .
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Generating publicity in North
America via the "Asia Now”
programme.
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Joining hands with Hainan Province

In mid 2008, the HKTB and Hainan Provincial
Tourism Bureau teamed up with Cathay Pacific
Airways to organise a trade familiarisation tour for
delegates from the United Kingdom (UK) to visit
Hong Kong and Sanya in Hainan, enabling them to
experience the unique tourism appeal of both cities.

The delegation from the UK, comprising 25 sales
representatives from different British travel agents,
was shown the tourism resources and environments
unique to Hong Kong and Sanya throughout the
eight-day trip.

The familiarisation trip helped raise the profile of
Sanya amongst UK travel trade. As a result, six operators
added a new Sanya leg to their itineraries for Hong
Kong. The introduction of the Hong Kong / Sanya
programme provided another city/beach combination,
not only enriching travel products offered to long-haul
markets but also further enhanced Hong Kong’s
tourism appeal.
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Collaborating with Pan-PRD region

During the International Tourismus Boerse (ITB)
2009 held in March in Berlin, the HKTB and Chinese
tourism officials from the Pan-PRD region presented
to travel trade partners from Central Europe the new
and creative tourism products offered in the Pan-PRD
region. Participants were encouraged to develop
combo-itineraries that incorporate these destinations
into their marketing promotions.

Offering new products

Through close cooperation with the Pan-PRD
region, the HKTB has expanded the variety of
multi-destination itineraries on offer by bundling
together the tourism attractions of the region.

These new itineraries include UNESCO Heritage
Tour (Hong Kong-Macau-Kaiping), Theme Park
Wonderlands (Disneyland-Ocean Park-Panyu Safari),
City/beach holidays (Hong Kong-Hainan), and Golf
and Gourmet (Hong Kong-Guangdong).
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Organising a trade familiarisation
tour of Hong Kong and Hainan's
Sanya for the UK travel trade
delegation.
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Hong Kongss diverse tourism appeal
is a major selling point for promoting
multi-destination itineraries.
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