


Meetings & Exhibitions
Hong Kong (MEHK) office

In line with its commitment to
promoting Hong Kong as an international
convention, exhibition and tourism
capital, the HKSAR Government
allocated HK$150 million in the 2008/09
budget to strengthen MICE promotion.
In November 2008, the HKTB
established the Meetings & Exhibitions
Hong Kong (MEHK) office to provide
one-stop professional support to MICE
organisers and to attract more large-scale
events to Hong Kong. To ensure that
Hong Kong had a head start in attracting
MICE visitors when global economic
conditions improve, the HKTB rolled
out a global publicity campaign to raise
worldwide awareness of Hong Kong’s
MICE offerings.

Global launch first took place in Hong
Kong in November 2008 and continued
in high-potential MICE markets overseas
until March 2009. Launch ceremonies
were held in 13 cities in 10 markets:

Hong Kong, London, Barcelona,
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Shanghai, Mumbai, New Delhi, Taipei,
Sydney, Melbourne, Osaka, Tokyo,
Seoul, and New York.

Headquartered in Hong Kong
and consisting of four teams, the
MEHK office adopted a highly focused
approach for its business. Leveraging
a marketing platform entitled “Hong
Kong - Converging Possibilities”, the
MEHK office sustained and expanded
Hong Kong’s MICE brand through a
multi-faceted campaign that included
advertising, direct mailing, trade
shows, public relations activities, web
marketing, seminars and workshops.
Throughout the year, the MEHK office
appointed marketing representatives
and launched targeted promotions in
high-potential markets, cultivated new
business contacts and built a stronger
awareness of Hong Kong’s MICE brand.
During the year, the office also worked
closely with members of the Alliance
Group, including Hong Kong Trade
Development Council, InvestHK and
Hong Kong Economic and Trade Offices
to maximise synergy.
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Meetings & Exhibitions Hong Kong holds launch ceremonies in various cities, for example,
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Business Right Here!

To support the exhibitions industry
and to drive exhibition buyers to Hong
Kong, in March 2009 the MEHK office
collaborated with Cathay Pacific,
three local attractions and 35 hotels
to launch a global booster campaign
called “Business Right Here!” The
campaign allowed registered exhibition
buyers to enjoy an array of exclusive
and attractive privileges from airlines,
attractions and hotels. A total of 28
exhibitions participated, with the
campaign reaching over 6.6 million
worldwide buyers and 40,000 coupon
sets being distributed.

Promotion channels included
marketing platforms such as eDM and
the websites of participating exhibition
organisers; HKTB/MEHK websites and
online business magazines/newspapers
in selected markets; prominent
banner displays at major exhibitions;
and printed coupons distributed to
registered exhibition buyers upon their
arrival in Hong Kong.

Supporting other MICE segments

The MEHK office also organised
major marketing activities for the
convention, meetings and incentive
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segment, such as travel missions and
international trade shows Incentive
Travel & Conventions Meetings China
(IT&CM China), European Incentive &
Business Travel & Meetings Exhibition
(EIBTM) and Asia Pacific Incentive &
Meetings Expo (AIME). A total of 56
Hong Kong sellers participated in these
trade shows, meeting with over 4,500
overseas buyers worldwide, while over
240 leads were generated.

Altogether in the year 2008, MEHK
(including HKTB’s former MICE
team) assisted prospective MICE
organisers to win 16 conventions and
830 meeting and incentives (M&I)
groups to land Hong Kong in the next
five years. MEHK’s work has benefitted
over 200,000 MICE visitors directly or

indirectly in 233 conventions, 81 trade
exhibitions and 830 M&I groups.
welcomed I ; .
a total of A e million

overnight MICE visitors in 2008.
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1-2 Promotional work succeeds in attracting
several large-scale international conferences
and corporate incentive travel groups to
Hong Kong.
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CRUISE SOUTH CHINA

A cruise in South Chinag allows visitors the unique opportunity to discover five

distinctly different coltural cities. with undgue attractions: ancient Fuglan,

trogrical Hainan, vibranl Guangsi, dynemic Guangdeng and cosmopolitan
Hong Kong. Cruising South China has something special for everyone,
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Developing Hong Kong as
a regional cruise hub

In 2008, the throughput of
international cruise passengers to
Hong Kong increased by 25 per cent to
more than 780,000, mainly due to the
homeporting of Rhapsody of the Seas,
SuperStar Virgo, SuperStar Aquarius
and Costa Allegra in Hong Kong. These
passengers came to Hong Kong to enjoy
a wide variety of high-quality cruise
products.

To pave the way for the
commissioning of the first berth of the
new cruise terminal at Kai Tak in 2013
and to generate word-of-mouth of
Hong Kong as a leading regional cruise
hub, the HKTB continued to cultivate
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good relationships with cruise lines and
to provide top-class hospitality services.
During the year, the HKTB collaborated
with the overseas travel trade and cruise
industry partners to promote fly/cruise
products to drive consumer demand,
targeting in particular Taiwan, Japan,
India, Australia, the United States and
the United Kingdom.

The HKTB also built strategic
partnerships with Mainland coastal
provinces, including Fujian, Guangdong,
Guangxi and Hainan. The Board
promoted multi-destination cruise
itineraries along the South China
coast by taking the opportunity of the
Seatrade Cruise Shipping Miami event
in March 2009 to launch a Cruise South
China website targeted at cruise lines.
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To raise the profile of Hong Kong as
a regional cruise hub in Asia, the Board
enhanced its presence in international
cruise trade shows such as the 2008
China Cruise Industry Development
Summit in Beijing in October 2008, the
Ist Seatrade All Asia Cruise Convention
in Shanghai in October, and Seatrade
Cruise Shipping Miami in March 2009
in Miami. Hospitality programmes were
also arranged throughout the year and
enhanced greeting programmes were
staged for commemorative ship calls to
ensure that visiting cruise passengers
received a warm, Hong Kong style
welcome.
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International cruise
passengers throughput
increased by
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1 The “Cruise South China” website.
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2 Active participation in cruise industry events.
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3-4 To deepen visitors' experience, special activities
are organised to welcome passengers aboard

large-scale cruise ships to Hong Kong.
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in 2008.
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