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Creating a Buzz
With Tempting
Offerings
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The year was not only special for the

Olympic Equestrian Events. Major tourism
programmes in Hong Kong also enhanced the
city’s destination appeal, creating an aura of
excitement that continued throughout the
different seasons of the year. New elements
and innovative formats were introduced to
HKTB’s programme of Mega Events and new
promotional windows like Halloween were
explored to stimulate visitors’ interest.
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Hong Kong Summer

Temptations
1. July to 21 September 2008

Leveraging the Olympic ambience
over the summer, the HKTB refreshed
the format of the previous Shopping
Festival to become a special summer
promotion. Carrying a new name
“Hong Kong Summer Temptations”, the
event showcased Hong Kong’s summer
appeal from a different angle, targeting
in particular the family and young
female segments.

An “Explore Hong Kong Stamp
Rally” programme was held, inviting
visitors to explore 18 designated

W IR B I SR 4R 2008/ 09

attractions and locations. The MTR
Corporation joined forces with the
HKTB to present visitors with a free
MTR Summer Temptations Tourist
Guide. This guide featured hot tips for
exploring Hong Kong by using the MTR
network. In addition, the Visa “Million
Dollar Travel Bonanza” Lucky Draw
offered prizes totalling HK$1.2 million
in value to lucky Visa cardholders for
every HK$500 dollars they spent in
Hong Kong during the event period.

Across Hong Kong, 12 shopping
malls and department stores and nine
food districts took part in the Mega
Event, providing a host of offers and
organising special activities for visitors.
The local hospitality industry also
participated in the event. 58 local hotels
offered special 3-day, 2-night room
packages and complimentary offers,
while local travel agents introduced
sightseeing tours to the outlying islands
and Victoria Harbour.

1 Co-organisers and supporting organisations inaugurate
“Hong Kong Summer Temptations”
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2 ‘Explore Hong Kong Stamp Rally” encourages visitors to
explore Hong Kong.
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3 “MTR Summer Temptations Tourist Guide”
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Hong Kong Halloween Treats
26 September to 2 November 2008
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Hong Kong WinterFest
28 November 2008 to
4 January 2009

Running now for several years, the
2008 WinterFest went one step further,
obtaining the support of various sectors
to enhance the festive elements in
different locations and spreading the
fun-filled atmosphere throughout the
city.

Sponsored by.Hongkong Land, the
giant Christmas tree made a return to
Central. Erected in Statue Square, the
10-storey-tall traditionally designed
Christmas tree helped to intensify the
festive atmosphere in the city, attracting
240,000 visitors and locals during'the
event period. In addition, the HKI'B
invited more than 1,300 local volunteers
to help spread the Christmas message
to every corner of Hong Kong. Riding
on antique tram, open-top bus and
themed trucks, the volunteers presented
Christmas gospel performances in
various areas popular with tourists.

Incentives and promotional offers
were also linked to the event. During the
WinterFest, visitors and local residents

alike enjoyed an array of celebratory

programmes, dining, shopping
and hotel offers, as well as reward
programmes from local trade partners.

Hong Kong’s New Year

Countdown Celebrations
31 December 2008

Following the success of the
inaugural countdown in 2007, the event
was held once again on New Year’s Eve
2008. Due to the adverse economic
conditions prevailing in Hong Kong and
throughout the world, the HKTB hoped
that the Countdown Celebrations,
upgraded with an extended pyrotechnic
display, would herald messages of hope
and returning prosperity for New Year
2009.

The five-minute choreographed
musical pyrotechnic show was
organised by the HKTB, presented
by International Finance Centre
and supported by Henderson Land
Development Company Limited and
Sun Hung Kai Properties Limited.

In addition to Two ifc, a total of
nine other buildings on Hong Kong
Island participated in the pyrotechnic
show. The theme song for the event

was composed by renowned musician
Mr Peter Kam and was performed by
local singers. Altogether, some 400,000
spectators watched the event on site,
and another 1.34 million watched

TV broadcast. The HKTB arranged
for the musical performances and the
subsequent pyrotechnic show to be
projected onto the facade of the

Hong Kong Cultural Centre. The
event attracted more than 200 local
and overseas media guests, with

the total publicity value generated
exceeding HK$344 million. The event
also provided a good platform for
other activities, such as a New Year
celebration organised by the Central
and Western District, further enhancing
festive ambience around the city.
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1 “Hong Kong WinterFest”is formally launched with
support from all segments of society.
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2 Thegiant Christmas tree returns to Statue Square

in Central.
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3 Volunteer groups perform Christmas carols

around the gi
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4 Visitors are greeted at major ports of entry to
immerse them in the festive atmosphere.
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5-6 “New Year Countdown Celebrations”: A magnificent
pyrotechnic display at Two ifc with Victoria Harbour
as the backdrop.
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Cathay Pacific International

Chinese New Year Night Parade
26 January 2009

This was the 14th staging of the
Chinese New Year Parade in Hong Kong
and also the fourth night parade held in
Tsim Sha Tsui. Cathay Pacific Airways
was the title sponsor of the event for the
11th consecutive year, while American
Express International, Inc. sponsored
the Parade route for the second year
running.

Carrying the banner of the “World’s
Happiest Party”, the 2009 Parade was
organised on a more ambitious scale
and enhanced with more festive lighting
and decorations along the route. 39

1 2009 Chinese New Year Parade —"The World's
Happiest Party”
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2-3 Inthe first-ever “Chinese New Year Fiesta’, display and

sales booths are set up and troupes perform on stage.
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floats and performing groups from 12
countries and regions danced, greeted
and cheered their way along the route
leading from the Hong Kong Cultural
Centre Piazza. In co-operation with the
Senior Citizen Home Safety Association,
for the very first time the HKTB invited
60 senior citizens to enjoy the Parade.
The celebrations did not finish with
the end of the Night Parade. From 27
January to 1 February, the very first
“Chinese New Year Fiesta” was held
at New World Centre and the Avenue
of Stars, Tsim Sha Tsui, featuring a
display of spectacular floats and stage
performances as well as crafts stands
operated by non-profit-making and
charitable organisations.

Post-event surveys showed that 91%
of the respondents would recommend
friends and relatives to visit Hong Kong
during the Chinese New Year period.
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Supporting third-party events

In addition to organising its own
Mega Events, the HKTB worked closely
with partners to promote arts and
cultural events, sports programmes
and local festivities that took place in
Hong Kong during the year, thereby
reinforcing the city’s position as the
Events Capital of Asia.

Events supported and promoted by
the HKTB at different times of the year
included the Hong Kong Sevens, Hong
Kong 2008 Bledisloe Cup, Hong Kong
Arts Festival, Hong Kong International
Film Festival, Hong Kong Marathon
and Hong Kong International Races.

In particular, the Bledisloe Cup that
made its first appearance in Hong Kong,
attracted a full house at the Hong Kong
Stadium. These events were promoted
to visitors through HKTB’s different
marketing channels such as regular
updates to media and travel trade partners,
tourism-related collaterals, online
channels like DiscoverHongKong.com
as well as through tactical marketing
and PR initiatives.
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1-3 Astring of local and international mega events
consolidate Hong Kong’simage as an
“Events Capital of Asia.”
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