Warming Hearts

with the Olympic Glow
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Hong Kong'’s hosting of the Olympic and Paralympic
equestrian events offered an excellent platform

for raising Hong Kong'’s profile in the international
arena and for enhancing the exposure of Hong Kong
worldwide.
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Leveraging this golden opportunity, from late 2007
onwards the HKTB organised a series of marketing
activities around the world to promote equestrian
events and capitalise on Hong Kong’s role as an
Olympic co-host city. The aim of this campaign was
to achieve substantial publicity for Hong Kong and to
enhance the city’s position as an international travel
destination.

Locally, the HKTB worked with partners in the
related sectors and launched various initiatives to
enrich the travel experiences of in-town visitors.
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1 Inaugurating a promotion for the Beijing Olympic
Equestrian Events in New Zealand in late 2007.
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2 HKTB kicks off promotion in the UK for 2008 Olympic
Equestrian Events.
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HKTB's Olympic promotional video
was launched in

Aiming for gold as
a co-host city

From the end of 2007 onwards, the
HKTB launched promotions in various
long-haul markets that had teams
participating in the Olympic equestrian
events or where equestrian sports
are popular, such as Australia, New
Zealand, the US, Canada, the UK,
France and Germany. In addition, the
Board introduced combo-itineraries
comprising Hong Kong, Beijing and
other Mainland cities in various target
markets.
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long-haul markets.

To promote Hong Kong’s position
as the 2008 Olympic co-host city
as well as the destination’s tourism
appeal, the Board launched an Olympic
promotional video starring Jackie
Chan in 59 long-haul markets via
EUROSPORT in March 2008.

Since summer is traditionally the
peak travel season for short-haul
markets, the HKTB capitalised on
Hong Kong’s role as an Olympic co-host
city and stepped up promotions in
Asian markets.

In April 2008, the HKTB joined
hands with three regional cable
channels namely AXN, National
Geographic Channel and ESPN
STAR Sports to produce promotional
videos featuring nine celebrities and
international sports personalities,
including Eason Chan, Phil Greening,
Lee Chi-wo, Lee Lai-shan, Karen Mok,

James Stewart, Douglas I

Whyte, Donnie Yen
and Miriam Yeung.
The videos,
together with
a video
starring Jackie
Chan, were
broadcast in more
than 20 cities in
Asia.
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HKTB launches TV video promotions for the Olympics starring nine
renowned athletes and celebrities.
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2 Jackie Chan shoots a video publicising Hong Kong as an Olympic
co-host city.
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3 Windsurfing Olympic gold medal winner Lee Lai-shan extols the
scenery on the outlying islands.
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4 Celebrated singer Eason Chan introducing genuine
“Hong Kong - style café” cuisine.
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5 Capitalising on the 2008 Bejjing Olympics to introduce
combo itineraries including Hong Kong and other Mainland cities in
long-haul markets.
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More than

overseas journalists were
invited to Hong Kong.
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The worldwide wow factor

From late 2007 onwards and
throughout 2008, the HKTB promoted
Hong Kong as an Olympic co-host city
at various international travel trade
shows like the World Travel Market
held in London, the NATAS and
MATTA Travel Fair held in Singapore
and Malaysia, the Guangzhou
International Travel Fair, and the China
Domestic Travel Fair in Zhengzhou, as
well as the 2008 International Travel
Expo.

Ensuring global exposure

In the run-up to the Olympics, the
HKTB made extensive efforts through

PR and media campaigns to generate
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global publicity to enhance Hong Kong’s
exposure and highlight its image as an
Olympic co-host city.

The Board collaborated with
international media to promote Hong
Kongss living culture. For example, the
HKTB partnered with the Hong Kong
SAR Government in hosting equestrian
journalists and international media such
as NBC TV (USA), CCTV, Channel 7
(Australia), Equidia TV (France), nTV
(Germany) and CBC (Canada) on their
visits to Hong Kong, helping them to
feature the city’s preparations for the
Olympic equestrian events and its
tourism appeal. In total, more than 200
overseas journalists were invited to
Hong Kong, generating massive
publicity worldwide.

The Board also cooperated with
nationwide satellite TV channels
namely Dragon TV and Beijing Travel
TV to produce travel features covering
Hong Kong’s unique culture and the
hottest shopping and dining spots,
which were broadcast across Mainland
China. In addition, the Board
collaborated with official Olympic
broadcasters and major TV stations to
produce TV features on Hong Kong.

One click to Hong Kong

Internet channels were also used to
generate exposure. During the year, the
HKTB launched a mini-website
dedicated to the Olympic equestrian
events and uploaded an equestrian
events video to the Hong Kong Reality
Channel, the video-sharing channel
introduced by the HKTB and hosted by
YouTube.
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1 Germany’s nTV filming Hong Kong’s equestrian
event facilities.
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2 Several famed artists shoot travel videos
introducing Hong Kong’s lifestyle and attractions.
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3 Website dedicated to Olympic Equestrian Events.
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4-5 Booths at travel trade shows: Highlighting

Hong Kong’s image as an Olympic co-host city.
BEZERERNRES - REEEG
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The Olympic flame
lights up the city

Locally, the HKTB supported the
Hong Kong SAR Government in
enhancing the citywide Olympic
ambience and putting in place various
initiatives to enhance the travel
experiences of in-town visitors.

From 1 May to 31 December 2008,
the HKTB installed Olympic Rings on
the Hong Kong Museum of Art’s facade.
The Olympic rings structure measured
15 metres in height and 35 metres in
width. The diameter of each ring was
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about 10 metres. The Rings not only
enhanced Hong Kong’s international
image, but also became a landmark
on the harbour front, providing a
perfect backdrop for visitors’ photos
of Hong Kong.

The Board also set up the Hong
Kong Olympic Piazza at Hong Kong
Cultural Centre Piazza from 25 July to
24 August 2008, featuring various
Olympic-themed elements such as an
Olympic torch and Fuwa lantern display
themed with China’s medal-winning
Olympic sports, and a mock-up of the
National Aquatics Centre — Water Cube
- with spectacular light shows every
night. In addition, the Piazza featured a
range of facilities and displays such as
Olympic Information Kiosks and
e-books about the Olympic equestrian
events as well as an Experience Hong
Kong Area, allowing visitors to learn
more about the Games and the unique
facets of Hong Kong tourism. Every

Saturday and Sunday afternoon,
colourful parades showcased Hong
Kong’s vibrancy and traditional Chinese
culture.

The Piazza successfully enhanced the
Olympic ambience across the city, and
entertained some 190,000 patrons. In
addition, some 230,000 members of the
public and overseas visitors also
participated in the event from outside
the venue, by watching the broadcast of
the Games on the facade of the Hong
Kong Cultural Centre.

During the core period of the Games,
the HKTB arranged for Olympic
mascots to meet and greet visitors at the
airport and HKTB staff distributed the
Beijing 2008 Olympic Games — Hong
Kong Activities Guide to visitors at major
ports of entry. Olympic decorations
festooned major ports of entry, while
Olympic-themed ornaments were
added to visitor signage in major tourist
areas of the city.



BER K G2

ERHE - R ERAE SR EE
T B > AR A A 2 JEE )
o WL SR > R T U iR Y R
a5 -

200845H 1H £12HA31H - k%
SR TE 7 o BT fE ARG R BT R R
B e [RERR] ®15K (K5
JEMER) > WI35K > BB HEL
10K o &M B 5 IR IR G A B) 2R B A
HENDIC N SIZE e R s R R )
B BUREmEE & -

ik %% JR 3L 20084E7 A 25 H £ 8 1
24 P - 727 SCAE oo R R RS
Bor [ AR g ] RIE&
2 A% bk BLE A - L4 L K
S~ 1B 5K K B A < JH AR e A
B Rk oD [KSETT | R AREERD
0 2 BB RE o [ i AR I 5L
JE5 | R — RPN R
iR 0 TR R wk LR IE R A
BRI HS € > B P A AE R G - R
ARG T DL R ) A o I
Sh - EEMANTEM AT g 8T
Fr i > J s 7 s I 55 IS 0 A A5t
p A

| BELJINC
OLY MP

Warming Hearts with the Olympic Glow

[ i BLARDC 52 45 | g 1 2= 9k
B SR > RS A 198 AT 2
Bl B > MA23E TR RRE 2 8
il 5% JR3 A8 JBE 35 A1 I SR I T By >
ELEBLA S 7R UL 0 S B g B
TR A

BUEIE > iR R % PR EUE T R )
TEMSG MRS - EEBAB DR
BR T fe BB A A A o R R B
] iR 2 R B (b Bt 20084 B & 7 it
EE AR ) o 76 1 2R % 8 A0 15 78 bt
£ IR EEERR -

A Moeme M

1-2 Lights on: The massive Olympic Rings are
illuminated, spotlighting Hong Kong’s image as
an Olympic co-host city.
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3 The Hong Kong Olympic Piazza opens to public.
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4-5 Ambience enhancer: HKTB places Olympic
decorations and mascots at major ports of
entry to greet tourists.
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6 ‘Beijing 2008 Olympic Games—Hong Kong
Activities Guide’
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An opportunity for getting to
know Hong Kong

To enrich the experience of Olympic
athletes and media in Hong Kong, the
HKTB collaborated with the Equestrian
Company and China Travel Service
to offer a range of complimentary
tours for Olympic equestrian athletes,
accompanying team and family
members, as well as visiting media.
During the Olympic Games themselves,
the HKTB also tailor-made a series of
cultural programmes for accredited
overseas Olympic media. These
programmes included a Victoria
Harbour Cruise, Tai Chi on the Peak,

a Tea Appreciation Class, a Feng Shui
Class, and an Architectural Tour
by Tram.

Working with trade partners
as ONE team

To help members of the travel trade
and related sectors prepare for the
Olympics, the HKTB organised a
briefing session on the Olympic
equestrian events in May 2008.
During the session, the HKTB and
representatives of government
departments and the Equestrian
Company and China Travel Service
shared the latest updates on the
Olympic equestrian events and on a
host of HKTB’s promotional initiatives
worldwide.
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The Board familiarised retail
industry and restaurant frontline staff as
well as taxi drivers with equestrian
English phrases through Customer
Service English training courses
organised by the Quality Tourism
Services Association. At the invitation
of the Equestrian Company, the HKTB
introduced the latest tourist information
to equestrian events volunteers and
shared experiences on receiving visitors
at special training courses. The HKTB
also provided taxi drivers with a
publication named Travelling Hong
Kong Phrasebook (for Taxi Drivers),
which contained equestrian
terminology and information about the
2008 Olympic equestrian events.
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of a multilingual phrasebook
were distributed to taxi drivers.
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1-2 HKTB arranges overseas media to take
part in special events and experience local life.
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3 Chairman James Tien distributes multilingual

phrasebooks to taxi drivers to facilitate
communication.
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