


By acting quickly in"the face of changing environment and consumer
behaviour, the Hong Kong tourism industry and HKTB have continued
their drive to establish Hong Kong as Asia‘’s number one destination.
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Strategic Focus 2008/2009
pE

Despite a challenging economic

environment, 2008/09 was a milestone

£ year for the HKTB. The unique

| opportunity presented by Hong Kong’s
role as host of the Equestrian Events
of the Olympics helped reinforce the
worldwide image and reputation of
the Hong Kong brand, promoting
Hong Kong as a “must-stop” gateway

- for Mainland China and for multi-

e destination itineraries in the region.

Meanwhile, a series of attractive

marketing initiatives and promotions

were rolled out.
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