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In 2011-12, the HKTB' s
Highlights of Hong Kong's Meetings and Exhibitions
MICE tourism in 2011: Hong Kong (MEHK)
OVERNIGHT MICE office continued to
VISITOR ARRIVALS: attract more visitors to

1.56 witiion (+9.3%) come and participate

PER CAPITA SPENDING: in meetings, incentive
HK$9 187 . travel, conventions and
’ (+8.4%) exhibitions (MICE). Besides

actively working with event
organisers on attendance
generation, MEHK launched
BRERKEAR special promotions together
1 56 o . with attraction operators and
B (+9.3%) MICE venue providers in Hong
ABHE Kong.

9,187 s&5(+8.4%)
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Meetings & Incentive Travel

In developing the meetings and incentive travel segment,
MEHK intensified its promotion and increased the number of
target markets from six to 10, namely Mainland China, India,
Japan, South Korea, Taiwan, Singapore, Malaysia, the US, the

UK and Australia. It also teamed up with a number of MICE

and travel trade partners to launch a new marketing initiative -

the “Lantau Island: An Inspirational MICE Destination”. The
programme featured a range of special offers and activities for
event organisers, so as to promote the island as a one-stop hub
for MICE events.
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Conventions

For the convention segment, apart from bidding for mega conventions, MEHK continued

to focus on securing large-scale international conventions and regional conferences

from six priority industry sectors, namely medical sciences, science, computer science,
engineering, social science and sports-leisure-culture. It also worked closely with the Hong
Kong chapters of international organisations to bid for their large-scale conventions, and
continued to strengthen Hong Kong's image as a top-of-mind destination for hosting these
events.
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Exhibitions

Regarding exhibitions, MEHK continued to bundle tailor-made offers provided by the
travel trade, including discounts on flights, dining and shopping privileges and hospitality
programmes, for event organisers to boost attendance. MEHK also raised Hong Kong's
profile and promoted the “Trade Fair Capital of Asia” image at overseas trade meetings,
together with AsiaWorld-Expo, Hong Kong Convention and Exhibition Centre, the

Hong Kong Exhibition and Convention Industry Association and the Hong Kong Trade
Development Council, so as to attract new exhibitions to Hong Kong.
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Cruises

To pave way for the commissioning of the Kai Tak Cruise Terminal in 2013, the HKTB shared
news of cruise development in Hong Kong with the global trade at international trade
events, such as Cruise Shipping Miami, so as to encourage the inclusion of Hong Kong in the
itineraries of international cruise liners. The Board also worked closely with its cruise industry partners
and land operators to develop new excursion tours, capitalising on Hong Kong's wide range of tourism
products, and cultural and heritage offerings.
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