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Hong Kong

Cultural G (L
Celebrations

To enhance Hong Kong's destination appeal, the HKTB
increased the number of promotional windows from six
to 10, each highlighting one or more of Hong Kong's
core strengths. In addition to expanding the scale of

its mega events, the Board injected new elements and
programmes into them.

The Hong Kong Cultural Celebrations in April and May
were organised for the second time to showcase four
fascinating traditional Chinese festivals in Hong
Kong, namely the Cheung Chau Bun Festival, the
birthday celebrations of Tin Hau, Lord Buddha and
Tam Kung. Among various marketing initiatives, a fun
video about the myths of the Floating Colours Parade (i.e.
“Piu Sik") in the Cheung Chau Bun Festival was broadcast
across various online video portals and social media
channels to generate awareness of the festival.
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Hong Kong

SUMMmer szsaze
Spectacular

During the entire Hong Kong Summer Spectacular, the
HKTB joined forces with Visa International again to
offer shoppers chances of winning pre-paid spending
credit. Shoppers were also surprised at designated
shopping malls by a flash mob, which randomly identified
lucky shoppers and gave out pre-paid Visa cards and
shopping mall vouchers. The HKTB also promoted the
Summer Pop - Live in Hong Kong concert organised and
produced by the Performing Industry Association, as well
as other exhibitions and activities organised by other
organisations, such as the Hong Kong Book Fair, the Food
Expo and Lan Kwai Fong BeerFest.
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Hong Kong

Dragon Boat
Carnival zsens==

With the support of Mega Events Fund, the HKTB teamed up again with the Hong Kong
Dragon Boat Association to stage the second Hong Kong Dragon Boat Carnival at Victoria
Harbour in Tsim Sha Tsui East. Featuring new special races and race formats, the SaSa 2011
Hong Kong International Dragon Boat Races attracted almost 200 teams from 12 countries
and regions. In the onshore San Miguel Beer Garden at the UC Centenary Garden, a wide
range of elements and programmes, such as enhanced stage performances, were featured.
The three-day Carnival attracted around 210,000 spectators.

= DRAGON BORT CRANIVAL
FYTELES
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STRATEGIC FOCUS RS E 2

The HKTB staged this event in 2011, in

which the Lee Kum Kee Lantern Wonderland,
featuring the world’s largest sculpture made
from lanterns, was set up in Victoria Park. The
sculpture, which comprised of over 1,000 traditional
Chinese lanterns, was created by architect William Lim,
winner of the design competition organised by the
HKTB with support from the Hong Kong Designers
Association, the Hong Kong Institute of Architects and
the Hong Kong Ambassadors of Design. The event
attracted more than 400,000 spectators. Besides, fire
dragon dance performance in Tai Hang, which is on
the national list of intangible cultural heritage, was
promoted during the event.

Hong Kong &iBhikEi

Mid-Autumn
Festival
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Once again the HKTB bundled and
packaged various Halloween activities
in town, as well as trade offers, and
launched a 40-day promotion called
Hong Kong Halloween Treats. With the
theme “Big Scream. Great Fun”,

the promotion targeted the young
visitor segment in various markets,
and further reinforced Hong Kong’s
image as the ultimate destination in
Asia to celebrate Halloween. Visitors
were encouraged to enjoy the total
travel experience in Hong Kong during
this period, which encompassed a

wide range of festive events and many
superb dining and shopping offers.

Hong Kong &id EEHEH

Halloween Treats

©Disney
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Hong Kong &t EififxE5H

Wine & Dine Month

The four-day Wine & Dine Festival, presented
by American Express International, Inc,, made
its comeback at the West Kowloon Waterfront
Promenade. Attendance rose to a record
163,000. The number of exhibition booths
also increased to nearly 290, showcasing
international wines and cuisines, as well
as award-winning dishes.

In its third year running, the event featured
more new elements:

- The Spanish Night and the Japanese Night
- Abigger Grand Tasting Pavilion with

enhanced decorations

- Enhanced performances on the main stage
- Display of mega wine bottles dressed by
renowned fashion designer Vivienne Tam
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During the Hong Kong Wine & Dine Month, more food and wine-themed programmes

were served citywide:

« Festival of Restaurants supported by around 50 restaurants

+ Lan Kwai Fong Carnival in Central

- World of Food and Music at Stanley

- Hong Kong International Wine and Spirits Fair, organised by the Hong Kong Trade
Development Council

Separately, the Best of the Best Culinary Awards was co-organised again by the HKTB with The
Hong Kong and China Gas Company Limited. The competition, in its tenth edition, featured four

categories - “dim sum”, “rice”, “soup” and “vegetable” — as well as two newly added awards,
“King of Shrimp Dumplings” and “Most Creative Dessert”.
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Great Outdoors

Hong Kong & sR% 2 ik

With the support of the Agriculture, Fisheries and Conservation Department, the HKTB rolled
out the third year of “Great Outdoors Hong Kong!”, showcasing beautiful countryside, hiking
trails and National Geopark to visitors. For five consecutive Sundays from 13 November to 11
December 2011, the HKTB organised free guided hiking tours on different themes,
covering the MacLehose Trail sections, Dragon’s Back, Shing Mun Reservoir and
Tung Chung to Tai O. Catering to the needs of free and independent travellers, the HKTB also
published The Inside Guide to Hikes and Walks in Hong Kong, which features useful information
about Hong Kong's green scenery and tours.
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To celebrate the tenth staging of the
Hong Kong WinterFest, the HKTB set up
Christmas attractions and decorations
in both Central and Tsim Sha Tsui.
Presented by Sino Group and supported
by China UnionPay, an Ice Wonderland
was set up at the UC Centenary Garden in
East Tsim Sha Tsui, allowing participants to
enjoy an outdoor ice-skating experience.
Sponsored by Tiffany & Co, A Holiday of
Tiffany Treasures was staged in Statue
Square, Central, featuring an 18-metre

Hon Kon tall Christmas tree, a fairytale-inspired
g g carousel, together with festive decorations

o and activities. The WinterFest also featured
ln er es the fifth Hong Kong New Year Countdown
Celebrations on the night of 31 December,

== Pl with The Hong Kong Jockey Club as the
ﬁiﬁﬁﬁﬂg H Bl supporting sponsor.
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Hong Kong

Chinese ssunsine
New Year
Celebrations

Entering its 17th year, the Cathay Pacific International Chinese New Year Night Parade in
2012 featured 35 floats and performing troupes from 12 countries and regions. Of the 12
international performing units, 11 were first-timers in the parade. Carrying the theme “World City.
World Party”, the event brought excitement to Tsim Sha Tsui on the first evening of the Year of the
Dragon. The parade once again received the generous support of Cathay Pacific Airways, which
agreed to provide title sponsorship for another three years starting from 2012.
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umzs 1 NIrd-party
Events

In addition to its own mega events, the HKTB actively promotes events organised
by third parties, so as to ensure that Hong Kong is consistently viewed by visitors
as an exciting travel destination. Riding on the interest in Hong Kong's art and cultural
WESTS : scenes among visitors, well-known happenings such as the Hong Kong Arts Festival,
K&&&?@" ' | Hong Kong International Film Festival, ArtHK and Hong Kong International Jazz Festival

PHEATS R " are promoted. The Board also promotes signature sports events including the Hong Kong
20-24.01.2012  UF1 @ Marathon and the Hong Kong Sevens, both of which have proved widely popular among
various visitor markets.

Courtesy B FHeft:
Hong Kong Rugby Football Union/PSI
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