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2006 Discover Hong Kong Year

The HKTB unveiled its new 2006 Discover
Hong Kong Year global marketing campaign
to more than 250 influential travel-trade
partners and media representatives from
around the world, as well as members of
the local industry in Hong Kong, on 17-19
May. The launch highlighted the enormous
opportunities presented by Hong Kong's
new tourism infrastructure and existing
attractions.
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PDA Guide for Business Travellers
Targeting high-yield business visitors, the
HKTB introduced a PDA version of its
Leisure Guide for Business Travellers in
May. This free-to-download, user-friendly
guide provides tailored information about
Hong Kong direct to the fingertips, enabling
business visitors to plan leisure activities
into a busy schedule.
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Wisdom Path
The Wisdom Path, a new tourism attraction
embracing ancient Chinese traditions and
exemplifying Hong Kong’s rich cultural
legacy and diversity, opened in May in a
magnificent mountain setting on Lantau
Island.  Comprising 38 wooden pillars
inscribed with the famous Buddhist Heart
Sutra prayer, the Wisdom Path forms part
of a cultural cluster that also includes the
Po Lin Monastery, the Giant Buddha and
Ngong Ping 360.

Discover Hong Kong Roadshow

The HKTB joined the Government-led
Discover the Hong Kong Magic tourism
roadshow to Bangkok, Beijing, Guangzhou
and Singapore in May and June. The
roadshow heightened awareness of Hong
Kong’'s new tourism attractions in key
short-haul markets.

[BEEE SFYZk! WERHE
RERNS Ak6 AHHE  2REBRRE
BUFENE BEEE TP 2K KE
MERE  FIESA 405 BN R F
REWMERE STEEEMSERBEE
ST IREA & -

Lions Clubs International Convention
More than 20,000 Lions Clubs members and
their families from more than 100 countries
and regions attended the five-day 88th Lions
Clubs International Convention in Hong
Kong, beginning on 27 June. This was the
first time the Convention returned to an Asian
city, and in a short time span of 13 years — a
glowing tribute to Hong Kong’s strengths as
a world-class meeting destination.
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Visitor Centre in Beijing

Capitalising on the fast-growing trend
towards free independent travel (FIT), the
HKTB opened a Visitor Information and
Services Centre in Beijing in June to serve
the burgeoning numbers of visitors from the
capital.
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2005 Hong Kong Shopping Festival
The 10-week-long 2005 Hong Kong
Shopping Festival was unveiled on 25 June.

Showcasing the city’s diverse choice of
trendy and quality merchandise to the world,
the Festival gained the support of a record
7,150 merchant outlets, several of which
staged special exhibitions, events and
promotions, while the almost six million
lucky-draw entries represented spending of
HK$1.85 billion, a 24% increase over 2004.

As part of the Festival, teams of contestants
from 18 markets — a record number that
included, for the first time, Germany and
Israel — met in Hong Kong in the following
month for the 2005 Hong Kong Shopper of
the Year Contest.
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Hong Kong Disneyland

The opening of Hong Kong Disneyland
Resorts in September marked a major
tourism milestone that not only broadens
Hong Kong's appeal for family visitors,
but also significantly sharpens the city’s
competitive edge as a destination for
corporate events and incentives.
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Web Movie Hong Kong Butterfly

The HKTB teamed up with Japan’s
Kadokawa group in September to launch
the web movie Hong Kong Butterfly at JATA
World Tourism Congress in Tokyo. Targeting
emerging younger segments from Japan, the
web drama used an innovative new medium
to showcase Hong Kong’s hidden treasures.
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Through the Eyes of Celebrities

The TV series Hong Kong — Through the
Eyes of Celebrities got its first screening to
Mainland viewers in September. Produced
in co-operation with the Odeon Media
Group, the series capitalised on the power
of 11 personalities, including Jackie Chan,
Andy Lau, Olympic diver Fu Mingxia and
[T entrepreneur Ding Lei, to highlight Hong
Kong’s diverse attractions to viewers, and
was screened in more than 100 cities.
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Hong Kong Maritime Museum
The Hong Kong Maritime Museum at
historic Murray House in Stanley opened in
September. Telling the story of Hong Kong’s
rise from a fishing village to one of the
world’s major ports, the Museum expands
an already diverse portfolio of museums and
other “edutainment” products in the city.
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Best of the Best Culinary Awards

The Best of the Best Culinary Awards
returned for the fifth year in October,
underlining the city’s reputation as the
culinary capital of Asia. Organised by
the HKTB in partnership with The Hong
Kong and China Gas Company Limited
and the Chinese Cuisine Training Institute,
the 2005 event gained the participation of
the largest-ever number of world-famous
celebrity gourmets as judges, whose
presence help boost publicity and ensure
the highest international credibility for the

competition.
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Mega Launch in Long-haul Markets

The HKTB rolled out the 2006 Discover
Hong Kong Year campaign in October
and November with high-profile events
in Toronto, New York, Los Angeles and
London. In the latter, an in-store promotion
with world-famous department store Harrods
began with a spectacular seasonal light-up,
attended by Hong Kong’s Chief Executive,
The Hon Donald Tsang.
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E-News

The HKTB published the first issue of its
corporate electronic newsletter, HKTB
e-News, The quarterly
enhances communication between the

in  November.

HKTB and its various stakeholders by
giving information on the activities and
achievements of Hong Kong’s tourism
industry.
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2005 Hong Kong WinterFest

A proven favourite among visitors, the
annual Hong Kong WinterFest began on 25
November.
expanded Santa’s Town as its centrepiece
and won

The Mega Event featured an

enthusiastic  support  from
merchants and trade partners, positioning
Hong Kong as the centre of Christmas

celebrations in Asia.
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A Symphony of Lights
Hong Kong’s nightly multimedia show, A
Symphony of Lights, was recognised by
Guinness World Records in November as
the world’s “Largest Permanent Light and
Sound Show”. On 23 December, the show
was expanded to cover 33 buildings on both
sides of the city’s Victoria Harbour.

[AOR®REL REHLRicE

MA FEBRBTN [OXREIL] Z
BB THEREIA (BT HRAE
) RARR [HRARB R EHER] -
12 A23 B ERERNRREE— B
HEBMF2RE RN ZEYILE 3318 -

Individual Visit Scheme

The Individual Visit Scheme (IVS) for
Mainland visitors was extended to the cities
of Chengdu, Jinan, Shenyang and Dalian in
November, providing Hong Kong with yet
more opportunities for exposure in secondary
cities in Mainland China, its biggest source of
visitors.
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AsiaWorld-Expo

The 70,000-square-metre AsiaWorld-Expo,
Hong Kong’s newest exhibition and events
venue, was opened in December. The new
facility enhances the city’s ability to stage
large-scale international events, reinforcing
Hong Kong’s position as Asia’s events
capital and one of the world’s leading MICE
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Discover Hong Kong Year Challenge
To provide front-line retail and wholesale
travel agents around the world with greater
knowledge of the city’s new and existing
tourism products, the HKTB launched an
interactive online competition — the 2006
Discover Hong Kong Year Challenge — in
October. Some 6,000 entries were received,
and more than 80 winners were offered
exclusive familiarisation visits to experience
Hong Kong for themselves.
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WTO Ministerial Conference
The Sixth World Trade Organization
Ministerial Conference met in Hong Kong

in mid-December.  Offering hospitality to
delegates on behalf of the host city, the
HKTB provided visitor information on site at
the Hong Kong Convention and Exhibition
Centre, and arranged a programme of tours

and entertainments.
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New Record in Visitor Arrivals

Visitor arrivals to Hong Kong reached more
than 23.35 million in 2005, an increase of
7.1% over the previous year. Spending by
visitors also exceeded HK$100 billion. While
arrivals from the Mainland touched more than
12.5 million for the first time, visitor numbers
from international markets grew by 13.1%
over 2004 to 10.8 million, the highest number
ever.
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Countdown to Discover Hong Kong Year
Following an enthusiastic New Year’s
countdown in  Times Square on 31
the HKTB launched 2006

Discover Hong Kong Year in the city with a

December,

new look for Visitor Information & Services
Centres and front-line staff uniforms, new
meet-and-greet programmes at ports of
entry and a range of community-involvement
initiatives. These included an e-invite
programme designed to mobilise the general
public to invite overseas friends and relatives

to visit Hong Kong.
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Campaign Launch in Manila & Beijing
Consumer launches of the 2006 Discover
Hong Kong Year campaign continued
in short-haul markets, with roll-outs in
Manila and Beijing, in January and March
respectively. Activities to introduce the
campaign to other markets were also
planned for later in the year.
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Meeting Your Choice

The two-year Meeting Your Choice
convention campaign was launched in
January.  Supported by 40 local trade
partners, the initiative is designed to attract
major international events to the city by
stressing Hong Kong’s unique advantages
as a destination, as well as through a

programme of special privileges and perks.
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HKTB Office in Chengdu

The HKTB further extended its marketing
and promotional footprint to secondary and
emerging regions of the Mainland with the
February opening of its fourth office, in the
city of Chengdu.
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Lamma Fisherfolk Village
The Lamma Fisherfolk Village, a new
attraction on Lamma Island, opened in

March. Leveraging on the popular themes
of culture, heritage and nature, the Village
showcases the unique lifestyle of one of

Hong Kong’s traditional island communities.
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My Hong Kong Family

The HKTB introduced the “My Hong Kong
Family” programme in March, stimulating
local community involvement in the 2006
Discover Hong Kong Year campaign by
encouraging Hong Kong families to design
a visit itinerary for an overseas family — a key
target segment of the campaign.
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Cathay Pacific International

Chinese New Year Night Parade
The 2006 Cathay Pacific
Chinese New Year Night Parade, which

International

marked the 10" anniversary of the signature
event, drew crowds to Central and Wan Chai
districts on 29 January. Showcasing Hong
Kong’s unique fusion of Chinese traditions
and world cultures, the spectacle featured
15 performing groups from 14 countries and
regions. Covered by representatives of more
than 70 media organisations, the Mega Event
was also watched by millions of TV viewers
around the world.
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Culture & Heritage Celebration

The HKTB announced that a new Mega
Event, the Culture & Heritage Celebration,
would be held in late April and early May.
The event will showcase Hong Kong’s unique
culture and heritage, which are especially
appreciated by visitors from long-haul

markets.
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MITT

To leverage the growth opportunities in
the emerging Russian market, the HKTB
enhanced its presence at the Moscow
International Travel and Tourism Exhibition

(MITT).
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Quality Tourism Services Scheme

The HKTB achieved its target to have 6,000
outlets accredited under the Quality Tourism
Services (QTS) scheme in March. This is
a full year earlier than anticipated and was

equivalent to some 40% of all eligible outlets.
As well as enlisting greater participation,
the HKTB launched a new benchmarking
service, which offers a mechanism
enabling merchants to effect continuous
improvements in standards, as well as the

Quality Ambassador Programme.
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