


‘It's our first time hosting an
incentive cruise tour, and it has been most
successful, drawing the highest number
of participants and creating the warmest
atmosphere of any incentive tour we have
ever held, " said Jerry Li, Global VP and China
Managing Director, Herbalife (China) Health
Products Ltd.

"Simple, magic, fun” is the corporate motto
at Herbalife. As a direct sales enterprise, the
company places great emphasis on recognising
and rewarding sales staff. There are various
kinds of recognition, and one of which is
leadership vacations. Always popular among
sales partners, these serve multiple purposes,
such as helping sales partners to relax and
greatly boosting morale and team spirit.
During the recent Lunar New Year celebration,
Herbalife organised a family-friendly tour on
the cruise liner Costa Classica to reward sales
partners who performed outstandingly in the
past year. The cruise, which set sail from Hong
Kong, proved a great experience for them, their
families and support staff.

The cruise was the fifth incentive tour organised
by Herbalife (China). However, it was the first
time the company had chartered an entire
cruise liner for a multi-destination voyage.
The incentive that the cruise created greatly
encouraged Herbalife's sales partners and staff
towork even harder, driving Herbalife's business
growth by 25 per cent in 2010. The nhumber of
staff who met the performance quota was also
well above the company’s expectations. In the
end, a total of 1,500 people earned the chance
to spend an unforgettable five days and four
nights at sea.
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The delegates boarded the Costa Classica at the China Merchants
Wharf in Hong Kong. Their voyage then took them to Halong Bay in
Vietnam, paying a half-day visit before sailing back to Hong Kong's
Ocean Terminal in Tsim Sha Tsui. After their return, the majority of
the group finished their tour and travelled home to mainland China.
About 500 delegates chose to stay in Hong Kong for an extra day to
enjoy some shopping and sightseeing.

For many of Herbalife's sales partners and their families, the trip
marked a number of firsts" For some, it was the first time they
had participated in an incentive tour; some had never been
on a cruise before, or were visiting Hong Kong or Vietnam for
the first time. Sales partners were not only impressed by these
first-time opportunities, but also by the understanding of
Herbalife's corporate culture that they developed during the trip,
the friendships formed with marketing partners, the high-quality
services provided by the ship's crew, and Hong Kong's world-
renowned visitor attractions.

Incentive cruise tours allow an organisation to gather its
geographically separate sales partners from all over China together
in one place, setting the scene for a warm, family-oriented
occasion that broadens participants’ horizons. Herbalife not only
chartered the entire Costa Classica, but also decorated the vessel
with company logos and livery. Common areas of the ship such as
lift lobbies, corridors, the cafeteria and the deck were adorned by
branded carpets and rugs, along with every cabin, making the ship

feel like home for the Herbalife extended family.



Herbalife's sales partners were very satisfied

with Costa Cruises’ services. Because all of
the delegates came from mainland China,
the

arrangements to have a Chinese-speaking

ltalian cruise line made special
crew onboard. They also prepared Chinese
food and even presented dishes that
mimicked Herbalife's clover logo. In addition,
Costa allocated staff to take care of children
so that their parents could take part in a
range of meetings and activities, safe in the
knowledge that the little ones were being
looked after. The crew were responsive to
every request from Herbalife's delegates,
whose enthusiasm for the event in turn

greatly impressed the Costa crew.

A Full Range of Business and
Entertainment Facilities

The business and entertainment facilities
onboard the Costa Classica were
comprehensive, providing an ideal setting
for the many activities that Herbalife had
planned for the occasion. Meeting rooms
of various sizes allowed sales partners to
hold meetings and training activities,
regardless of group size. Sales partners
the

performance over the past year and discuss

gathered to review company's
the plans for next year. These meetings

also provided valuable face-to-face
networking opportunities for sales partners
who usually interact only by email, helping
the team-building process and reinforcing

the sense of common purpose.

“It’s our first time hosting an incentive cruise tour, and
it has been most successful, drawing the highest

number of participants and creating the warmest

atmosphere of any incentive tour we have ever held.

Jerry Li, Global VP and China Managing Director,
Herbalife (China) Health Products Ltd.

The
theatre, capable of accommodating 600

ship's well-appointed two-storey
people, provided delegates with an ideal
venue for the talent show and farewell
party. Talented Herbalife sales staff staged
some fabulous performances: singing,
dancing, and even musical performances
vividly demonstrated their interests and
talents outside the office. A series of
wonderful parties provided opportunities
for delegates to build friendships and
deepen mutual understanding. A variety
of other entertainment options were also
arranged, and in the evening, the peals of
the delegates’ laughter echoed throughout

the ship.




The Perfect Romantic Setting for a Wedding

Herbalife also held a grand wedding
ceremony aboard the ship. Watched by the
entire group, 49 couples exchanged their
vows on the endless Pacific Ocean. Among
them there were excited newlyweds, ten-
year married couples as well as a "diamond
wedding” couple who had spent 60 years
together. The chief witness of this group
wedding, Mr. Li, presented a tailor-made
"Herbalife Marriage Certificate” to every
couple. Herbalife also presented the happy
couples with a commemorative marriage
stamp bearing the company logo.

Commenting on his experience, "diamond
wedding” husband Mr. Zhou Yongzhi
said "To be part of this Herbalife incentive
tour and the grand cruise wedding was
an unforgettable experience and a real
honour. We walked along the red carpet
and toasted the happiness of all of the
couples to the sound of cheering and
congratulations from all sides. It was a
very happy experience. We're really
grateful to Herbalife — in fact we're hoping
we can celebrate our platinum wedding
the same way when we make it to our
70th anniversary!” And the romantic mood
continued when the delegates arrived
in Vietnam in Halong Bay, Herbalife's
sales partners really enjoyed the chance
to experience the unique local customs
and traditions of this foreign, yet
strangely familiar land.
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49 couples took part in a grand wedding ceremony aboard the ship.
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Hong Kong: a Natural Cruise Hub

Victoria Harbour is a deep-water port, a
significant natural advantage that explains
why the Hong Kong Tourism Board has
always been dedicated to developing
Hong Kong as a leading regional cruise
hub. With its convenient geographical
location and world-class infrastructure and
services, Hong Kong has long been a port
of call for cruises to and from every corner
of the Worl_d,just like the Herbalife tour.
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A Big Thumbs-up

Jerry Li gave a big thumbs-up when asked
what he thought about Hong Kong.
The three aspects that impressed him
most were the quality of Hong Kong's
transportation, shopping and services.
He was impressed by how easy it is
to use both public transport within
Hong Kong and cross-border services.
Mr. Li found Hong Kong's streets clean
and tidy, and its traffic orderly. For
mainland visitors, particularly those from
Guangdong Province, Hong Kong is very
easy to get to. He was also struck by
the range of shopping possibilities on
offer, and by the competitive prices his
Chinese cohorts were able to enjoy
due to the favourable exchange rate.
For Mr. Li, the concept of "customer
first” is clearly. evident in Hong Kong,
and he says this is true regardless of
what type of service you are Iooking for.

“aas sass s EEEE A4 EIEIRIFBEEILFAREE VRN

Shanghai, Qingdao or Xiamen, Hong
Kong ranked highest in terms of services.
He found Hong Kong people to be
polite and increasingly able to speak
Putonghua, making communication
simple.

Shoppers’ Paradise

Hong Kong's long-standing reputation
as a shopping paradise is recognised
internationally. However, to really
appreciate it you have to experience
the city first hand. Although spending
just one day in Hong Kong, one
Herbalife employee observed "In terms
of product range and price, Hong Kong
is a shoppetr's paradise.”

The city offers a real diversity of goods.
Quality is wusually guaranteed, and
shops frequently launch discounts and
special offers. The reasonable prices
and exchange rate advantage make it
even more attractive to mainland tourists.
Famous international brands, gold
jewellery and skincare products are some
of the most popular goods. Herbalife's
staff had high praise for Hong Kong's
sales and service staff. According to one
employee, "at Hong Kong shopping malls,
the sales people will help customer select
items at the right counter, which saves
a lot of time compared to searching
for things on your own. Even if you are
just window shopping, the sales staff are
friendly and helpful." She felt that her
stay in Hong Kong this trip was too
short, and said she would definitely
come to Hong Kong again with her
family and friends in the future.
"Hong Kong is worth visiting once a
month...... next time, | want to go to
Disneyland, and | want to check out
Hong Kong's nightlife!” she said.
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At the farewell party on the final night, some delegates had had so much fun that they were upset that
the cruise had to end.
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An Unprecedent

This five-day four-night cruise was a great success, delivering an
enjoyable and genuinely memorable experience for everybody
who took part. Many staff were in tears at the farewell party on
the final night. Herbalife's sales partners and administrative staff
had a wonderful time together during the Lunar New Year festival. Sales
partners agreed that the trip had been a wonderful way to improve
morale, foster stronger team spirit and have a lot of fun in the process.
"The results of this kind of multi-destination cruise tour have been
excellent. We will consider holding it again in 2013 and staying in
Hong Kong for longer. | would recommend Hong Kong to anybody as
a fantastic place to start or end their voyage if they are thinking of
booking a cruise,” said Jerry Li.

This happy youngster in Vietnamese dress had her photo
taken with a Herbalife sales partner.

Website: mehongkong.com
discoverhongkong.com/cruise
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