


mainly sold by business members –
agents and sub-agents – that sell door-
to-door and arrange smaller gatherings
in which the female customers can try
on the garments.

A perfect city for women
The 5,000 delegates – their ages varied
from 20 to 83 – flew in to Hong Kong
for the four-day event in chartered
flights from several different airports in
Japan.  One important reason for
Charle’s decision to choose Hong Kong
as a destination was the convenience of
transportation and the ease of
accommodating thousands of people.

The Japanese ladies’ underwear
manufacturer, Charle Co Ltd, recently
wrote itself into Hong Kong’s history
books, when it brought 5,000 female
business members to Asia’s world city
for an unforgettable get-together.  The
trip included a chartered night at Hong
Kong Disneyland and a surprise event
that saw the delegates set a world
record, which will find its way into the
Guinness statistics.

Charle’s trip was the largest Hong Kong
has seen from a single company in Japan
visiting Hong Kong at the same time.  It
was also the first time that anyone had
chartered the entire Disneyland since its
opening in September 2005.

“This was a different gathering
compared to other trips we have made
through the years,” says Charle’s
president, Ms Yuko Mitsuya.  “Before we
used to be around 1,000 people, and
the main purpose was to award sales
results.  This time we really wanted to
gather all our business members
together for some unforgettable days in
which they could experience the
passion of our company.”

Charle is one of the market leaders in
Japan for ladies’ underwear, hosiery and
lingerie.  The company’s products are

“Hong Kong is only a few hours away
from Japan by air.  We also needed
around 25 top-class hotels for the
accommodation plus 200 buses for
transportation, which Hong Kong can
easily provide,” says Mr Atsushi Tsuda,
planning manager at Charle.  Another
reason for choosing Hong Kong was the
capacity of AsiaWorld-Expo, a venue
that allowed all members to get
together under one roof.

Since almost all its members are
women, Charle was also concerned
with finding a city which suits women
well.  Because of the widely varying ages

The 5,000 delegates shake hands for 30 seconds in a challenge for the Guinness World Records.

A Chinese junk welcomes the Charle delegates
as they gather at the Avenue of Stars.



of the members, the chosen city also
had to appeal to both younger and
more mature women.

“There are a lot of things about Hong
Kong that are attractive for women,”
says Ms Mitsuya.  “Not only the fantastic
opportunities for shopping, but also the
spectacular scenery, for example the
night view from the Peak, and not least
– safety.  When we came here for an
inspection tour, we found that Hong
Kong is a very safe city, and also very
clean and easy to get around in, for
example on the underground railway.”

Challenge for world record
One of the days saw the entire group
attend a business seminar in AsiaWorld-
Expo.  It included performances by Hong
Kong-born singer Agnes Chan, who is
famous in Japan, and a handshaking-
ceremony challenge for the Guinness
World Records. All the members shook
hands for 30 seconds while standing up.

“The challenge was kept confidential
until the very moment it took place,
since we wanted it to be a surprise for
the delegates.  They were very excited
to be part of a world record challenge
and the atmosphere in the arena was
stunning when they turned to each
other and shook hands,” says Mr Tsuda.

Later the same day, the members
experienced what for many was the
highlight of the whole trip.  Charle had
chartered Hong Kong Disneyland for
the exclusive use of its members for a
number of hours in the evening.

“We have done a similar thing in Los
Angeles in previous years, and that was
a huge success,” says Mr Tsuda.

Charle received much assistance from
the Hong Kong Tourism Board in the
discussions with Hong Kong Disneyland,
which had never before chartered out
the entire park.

Disneyland made announcements in
Japanese, and also hired Japanese-

The Hong Kong Police marching band leads
the VIPs to the stage in the AsiaWorld-Arena.

The Charle delegates were excited over the entertainment revealing
Hong Kong’s fusion of Eastern and Western cultures.
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