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Simply the
BEST'!

Hong Kong is a city that offers one of the world'’s

best travel experiences. To showcase the full spectrum of the

city’s tourism offerings, the HKTB adopted a new thematic
marketing platform -

starting in 2011. Through a range of promotional initiatives

and close partnership with its travel trade partners,

the Board has built an even stronger tourism brand for

Hong Kong, showing the world that Hong Kong,

Asia’s World City, is Simply the Best!
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