Growing the MICE and
Cruise Business for Hong Kong
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During the year, the HKTB's Meetings and Exhibitions FR RBBETHNEESZRESBILE -

Hong Kong (MEHK) office worked closely with Meetings, HEEREE RIS R EREHRR ) m
Incentives, Conventions and  Exhibitions  (MICE) 516 BE|EZ = EERIIRERENE TR E l"1 -~
organisers and related partners to attract MICE events T EEE B EEEECREBREZEN e
and reinvigorate Hong Kong's position as the ideal MICE {37 o i
destination.

1 Leveraging the marketing platform “Hong Kong - Converging
Possibilities’, Hong Kong's MICE offerings are promoted in various
strategic markets.
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prer iy »mehk 2-3  The MEHK office develops a “segment-specific’ marketing strategy in

lobbying and bidding for more MICE events to be held in Hong Kong.
Pharmaceutical, insurance and academic sectors, which are less
affected by the financial turmoil, are the main targets of meetings and
incentives segment for the MEHK office.
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Hong Kong received 1.16 million overnight MICE visitors in 2009, with visitors’
satisfaction level rising to 8.2 points (out of 10).
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Quick Glance

Per capita spending of overnight MICE visitors increased by 2.7% to HK$6,932,
higher than the overall average for all overnight visitors of HK$5,770.
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According to a survey conducted in 2009, Hong Kong achieved 60%
advertising recall in destination branding and the highest rating (92%)

as a popular MICE destination amongst comparable Asia Pacific cities.
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In the exhibition segment, the focus is to drive attendance at various
exhibitions held in Hong Kong, and provide customised support for

new events to retain them.
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The MEHK office successfully attracts various MICE events to Hong Kong.
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In the conventions segment, the MEHK targets priority markets and
leverages confirmed events for brand building. It also increases its
presence at international convention associations.

ARG TH  BARRMRERRNUZEEEMERER  ARE

Eﬂaﬁggx/%ﬁ’]/ﬁéﬂkﬂ BIFR - 5—ATH @ HPITNEAEFIERA
ReZRemakee .

:;Eln?*/:

Hong Kong Tourism Board Annual Report 2009/10 53



54

VP WP TOR T
sEmauEn

Various marketing programmes such as “Business Right Here!"and
"Hong Kong Rewards!" provide value-added offers to high-yield MICE
visitors.
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Service counters are set up at the MICE venues to offer on-site support
to participants.

i BBRIREIRIRE -

& RIGMRILL

Wekome
Visitors o
P

* 2006 LED « Lighi
e 4 UL

* i o 2
y % EENEAT

e
s e
Y . TEEN

Active participation in major international MICE trade shows helps
nurture business opportunities for Hong Kong trade partners
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he MEHK office organises around 40 trade missions and
familiarisation visits to foster partnerships between the local and
overseas MICE trade.
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New dedicated immigration counters are launched at the airport to
facilitate MICE visitors'entry to Hong Kong.
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Quick Glance BH|4LE

e —‘uf In 2009, the MEHK office provided support to 1,090 MICE
‘\ \ events, of which 590 are scheduled to take place from 2009

' to 2013. These new events are expected to bring in more
 Hong G Kong than 150,000 additional MICE visitors.
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In 2009, coupons with various offers were distributed to
some 782,000 MICE visitors, which helped stimulate their
consumption in Hong Kong.
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The Central People’s Government announced new policies during the year,
allowing Mainland tour groups to take cruise vessels homeporting in Hong
Kong to Taiwan. Leveraging new opportunities arising from this measure,

the HKTB worked with relevant international cruise companies and other

partners to further develop Hong Kong’s cruise industry.
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As a measure to promote multi-destination cruise tours
in the region, the HKTB worked with four Mainland
provinces Fujian, Guangdong, Guangxi and Hainan, and
developed the Cruise South China website.
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International cruise passenger throughput in 2009
reached 605,711.
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Per capita spending of transit cruise visitors was
HK$1,670.
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The satisfaction level of transit cruise visitors reached
9.1points (out of 10) in 2009.
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