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Under this marketing theme, the HKTB rolled out
extensive promotions worldwide. In collaboration
with major catering associations, approximately 2,000
restaurants, popular tourist attractions and famous
dining districts, the HKTB showed to the world the
diverse culinary experience of Hong Kong, further

reinforcing the city’s image as a “Culinary Capital”.

FN o REREEHOET S EURN R ER
R TR ES) M EERKGE 4
2,000 & « PRI REAERIATE
)RR R F IS TR
PR RS T RAZE ) WL -



Hong Kong Food and Wine Year

BERBEEE

-
A
5

il B0 IRF I8 G B 7 TG

i) WA

and the publication of the Michelin uide on Hong
Kong, the Hong Kong Tourism Board (HKTB) adopted

. -a new marketing approach by using He

-
a

and Wine Ye%or its year-round promotions.
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The Festival is listed among
the Top 10 International Food

and Wine Festivals in 2009 by
the “Forbes Traveler” website.

MTESE " Forbes Traveler_ #8iki%42009
FEBAAEBERBERIHZ— ©

The opening ceremony is joined by Mr John Tsang, Financial Secretary,
Mr James Tien, Chairman of the HKTB, senior government officials, and
other strategic partners from the catering and tourism sectors.
PHRARARGERESE  REFEETFAIKRELE TEBFEE ' K&
BYRNIREERNBHILE T L ENREER -

02  Some 150 wine and food booths are set up by international wineries,
restaurants and hotels, offering some 300 brands of wine, as well as
over 150 food items, including award-winning dishes.
REFHNEER « B LEEESARA 150EERERE T
HIEX300EBHE X 1S0MEY)  ERARZB/EELS -



The Festival was presented by American Express International,
Inc and co-organised by Bordeaux Chamber of Commerce

and Industry. During the event, more than 70,000 patrons are
recorded, much higher than the original estimate of 20,000,
including 12,000 visitors from the Mainland China, Taiwan,
Japan, South Korea and Southeast Asia.
BEXEEENEEXEEREERIBRATZ/MER) » I
HZEBR B2 TRASH  EEHRS| TBB7TE AR
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As the anchor event of the year, the
Hong Kong Wine and Dine Festival (30
Oct - 1 Nov) was the city's first-ever,
large-scale outdoor food and wine
happening. Offering a refreshing food
and wine pairing experience at the West
Kowloon Waterfront Promenade, this
spectacular Festival not only enhanced
Hong Kong's international exposure,
but also established business platforms
for the catering and associated sectors.
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“The Festival’s ambience was excellent.
It was the biggest and most successful wine
carnival I have ever participated in outside
France. Iwill definitely come back.”
- Thomas Jullien, Bordeaux Wine Council

KREZE 588 EE/FThomas JullienZFrr @ T T&EEEH
FRELTE ; AIRFIAM T | ERHEZE LIS ZNIEAI =
ARG E B FE  BIFHEEEBIERE -
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Hong Kong Food and Wine Year
EBREEEF ———————

01-02 The Festival satisfies appetites for both entertainment and the arts by 05  More than 500 children and adults attend interactive Bottlemania
staging performances including singing, a cappella and jazz. workshops, and learn how to paint wine bottles.
FEEXBEEKE ) BT8R 52508 - AFRAERELTR BS00BRERBASM Y BERELEY » BEEER AT -

MFRE » CBMERZTLEBNREEA °
06  Atotal of 12,000 wine passes and 62,000 wine tokens are sold during

03 More than 1,200 visitors participate in the wine school's programmes. the Festival.
15 free wine appreciation classes are organised. All classes are full and TEXGEEIRE - SHEH 12,0005 M ERTTE&X62,0005R MBS
well received.

RSB EH AR 5@ R E RBYE - WEIEE1,2008 A2 - FFAYER
R RZE -

04  Designed by local artist Ms Eileen Chan and constructed with 400 large
wine wooden cases, the large-scale art installation “Box and the City”
provides a great photo backdrop to visitors.

A EF R AR MALI400EARTEE R A AR E (i E "Boxand
the City ) * BRSNS —=E ©
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In addition to the Hong Kong Wine and Dine Festival, two famous food
districts, Lan Kwai Fong and SoHo, also presented street carnivals that
showcased Hong Kong’s extensive culinary delights. Exclusive dining
offers, themed activities and products such as Celebrity Gourmet Tours,
Wine Cellar Tours and Wine Walks, offered visitors endless sensational
experiences.

o




Hong Kong Food and Wine Year
EBXEEEF ——————

The street carnival in Lan Kwai Fong
dances to the beat of Samba and African

Br T HBFRBEESELE | b MAFEREEES MEFS drums. (Photo provided by Lan Kwai Fong
TRPLIFEERRREIENEFRRTE - IREAULUER Association)
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02 To hype up the festive wine and dine
ambience, 130 booths are set up in Lan
Kwai Fong and SoHo, featuring food,
wine and interactive games. (Photo
provided by Lan Kwai Fong Association)
B RERAREN130EXRE - £R
FBEEA - QRERAEREE © (18
A ERESHEIRE)

03 The street carnival in SoHo focuses on
good food and wine, featuring
performances from the Grand Canal
Shoppes at the Venetian® Macao-Resort-
Hotel. (photo provided by SoHo Committee)
RENEERFEMDRR MRS I
B RPERIA-ERI-BIEBY PO
B ARIREE « (18R BERRLIE/E
=)

04-05 Participants of the street carnivals, both

visitors and local residents, all enjoy the
festive atmosphere, performances and
the unique wine and dine experience.
(Photo provided by Lan Kwai Fong
Association)
FrE2NEBERFENRE RAMERE
#EHP  FREZHRKERA « 2H
ERRBEENRR - (BRHRESHS
=)
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Throughout the Hong Kong Food and
Wine Year, the HKTB invited gourmet
celebrities to join its global promotional
events and deployed PR measures
to highlight Hong Kong's image as a
“Culinary Capital’, resulting in a global
publicity value of HK$501.9 million.
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The HKTB invites the first ever MasterChef Australia, a
competitive cooking reality show, to Hong Kong.
R RN — BB RN R LB R
"MasterChef ; 385 » IHIEZEERE -

The Hong Kong episodes are broadcast for eight
consecutive nights, attracting 20.7 million viewers,
generating a total publicity value of over HK$240 million
together with other coverage.

ZETE B\ DR WEI120T08 AE - ERE

fh3RIE - HERE2E4,0008BTHNEERH -
A media luncheon is held in Sydney, with the help of
celebrity chef Alvin Leung, to promote the Hong Kong
Food and Wine Year.

"B ) REBERLRIRERETEBRNERTE
& RE TEBXBESEE, ED -

The HKTB collaborates with Asia Food Channel, a famous
cable TV food channel in the region, to cover Maria
Cordero's chef tour in the Phillippines, and broadcast
vignette about the Hong Kong Food and Wine Year.

IR FEEEMaria CorderoBIASEEREREIFTE » WAL
BEMZERIBIEAsia Food Channe BB BRI B » RFFNE

B T ERRBERF  NEERER -

Hong Kong Food and Wine Year
BBRBEEEF
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Journalists visiting Hong Kong join talks and tours hosted
by local wine specialists and chefs, such as first Asian
Master of Wine Jeannie Cho Lee, and experience local
delicacies, resulting in massive publicity worldwide
through these media channels.

BRETENE 2EBECDHREMFEEERRA
ANBPHIELE - MERREBNIRRE  REBERE
REBRE

Gourmet celebrity Walter Kei joins the HKTB to

promote the Hong Kong Food and Wine Year in Singapore,
by performing cooking demonstrations that illustrate
Hong Kong flavours.
RRFCBEED MRS BIEINETH T EERBESE
£, #EEEY IR FHTRTENREXR -
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Approximately 11 million
page-views were recorded
Jor the dedicated Hong

Kong Food and Wine Year

website in 2009.
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Netizens can read from the "Hong Kong
Taste It!I"webpage the local culinary
experience of many international
celebrities, such as the famous Indian
food critic Mr Vir Sanghvi, and renowned
Michelin chefs Mr Gary Rhodes and Mr
Johann Lafer.

"Hong Kong Taste It! ; #8E AYER Y 21
BEHEENERRERAHEEEEN
BR - MENEERZRETHRVIr Sanghvi »
KiZ##E R EIGary Rhodes & Johann Lafer
3

A special section on the HKTB's website
contains suggestions on Chinese cuisine
and wine pairing, a mobile version of the
pairing guide is also available for
download.

FRBHREERA ) AEIRMY 2EHX
HENRRCE  MEEEREINTIEF
HERRAIHET#, -

A new online application - “Interactive
Dining Planner”- provides information

and maps of about 1,000 local restaurants
to help visitors design and plan their
dining schedule.

IRBRIHELAR TEBEKRARE, &
AR - WEEEL1,000RRENER K
e WikEBITRENTEERAE
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Hong Kong Local Delicacies Guide
provides comprehensive information on
the four must-try local dishes in Hong
Kong: congee, rice noodles, noodles
and rice.

(BB - BBB—k B B 5 N
BEBNERZEANERR

The Food Critics’ Guide to the Great

Tastes of Hong Kong offers special dining

tips shared by famous local food critics.
(BRTHE - WEES) —&F W%

AAMERE A AR ESRIEN

Hong Kong Winter Delicacies Guide
focuses on the special dining offerings in
winter.

(RABRLER) RIRENESENLE
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In promoting Hong Kong's dining experience, the HKTB employed

a diverse range of marketing channels and means.
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