


he 2006 Discover Hong Kong Year campaign laid
Tparticular emphasis on the HKTB's partnership with
the local community to enhance citywide awareness of
the campaign, recognising the important role of local
residents in creating a hospitable destination and a
memorable visitor experience.

DHKY e-Invite

From the end of 2005 to December 2006, more than 10,000 e-invites
to visit Hong Kong were sent by local residents to friends and relatives
abroad, some of which were specially designed by local residents. These
colourful e-cards helped generate 1.4 million page views on the HKTB's

DiscoverHongKong.com website.
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A warm welcome by Family Ambassadors to visiting travellers.
[FEREXE | BLHBIRE -

My Hong Kong Family Programme

From March 2006 to March 2007, the HKTB ran a My Hong Kong Family
programme, during which 15 local families were selected to become
Discover Hong Kong Year Family Ambassadors. The Ambassadors shared
their passion for Hong Kong by designing itineraries for 15 overseas
families, and then showing the visitors around the city. Conducted in
three phases, this programme aimed to help visitors experience Hong
Kong's distinctive lifestyle and culture, and enjoy the family vacation of
a lifetime. Through coverage by overseas media, the HKTB promoted

Hong Kong as the ultimate family destination.

Local Community Awareness Programme

During the year, the HKTB partnered with Ming Pao Daily to create a
series of advertorials for the four festivals associated with the Culture
& Heritage Celebration mega event. In addition, a post-card design
competition was held for secondary schools and the community. The
programme was designed to generate publicity for the Mega Event and

to encourage locals’ participation.
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Partnership with Ming Pao Daily to promote the
Culture & Heritage Celebration.

AW AfEERE [ERHEKE] -

[R o REKPE ] HE

200653 A 5120073 A HAR » IREREM T [K -
REEHE] 58 PORB 15K [BREBHFEREX
] - BBEE - B [HEREAE| FOHERE
MFEEIEE - B15ERE TR RIHEINRERR
IREETTRR - WEEMPINBE - —RBEEE - 58
AR EETT - HRRTRBEEBRHEMAE
AER YEXHTHRERD - A - KERIT
BRBIMERNIE LR BHBEREERERE
Bt o

HRARSEAEED
FR - REBRAR) AE - HH—RIIEH - N
BARED [GEHEE] PONESHE s -
RECHB) BWBEH R LB (DR RAMAH
1) - LSBT RS A -



HKTB & the Community k% — 2RE%

Bringing Love and Care to the Community 2 - ZERAR

To bring “love and care” to the community during the Hong Kong ZE[FEBHL B M KERAHEE EMRMRE
WinterFest, the HKTB organised a special Christmas celebration party /NS BLEBHERIENES) - RELAM [EHE
for students from Pok Oi Hospital primary school. On 15 December B ] M58 2 20064 12 A 158 » 36f/)N= K/NY
2006, 36 primary three and four students visited Santa’s Town where ~ FZLERE [EHEL/ N E]  REOSHETENHE
they enjoyed performances by the harmonica competition champions, & - 2EZ{EIT AR - 2B/ NEANBEHE - UKL
attended a doll bear making class, explored various attractions and  EHEEFEE ATBAREEFLIREG

received season’s greetings from Santa Claus.

Participation in Community and HEMNEREE

School Programmes RN RERBHRKBBLERRER  BEMEH
Throughout 2006, the HKTB communicated closely with various &)+ AR [2006 8K & B HREE | RETHRE KRR
influential stakeholders, such as the Government, business chambers — J&E®) - BT - BgEEL T EREHER - BHAR
and associations, community and religious leaders, academics and the A+ ' UREEBESEBERE  REEZTHE -
Consular Corps through speaking platforms, gatherings and media

activities, as well as leveraging on the programme of Mega Events under

2006 Discover Hong Kong Year.

Maintaining close community ties through participating wide-ranging activities.
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